
FUNDING 
TOURISM 
MARKETING 
IS A SMART 
INVESTMENT

Total budget 
increased 

$50.1 million

Travel spending 
increased 

$32.4 billion

CA
Total budget 

increased 
$10.5 million

Travel spending 
increased 

$3.5 billion

MI

Total budget 
increased 

$4.6 million

Travel spending 
increased 

$933 million

NM

For every $1 the state invests in VISIT FLORIDA, 
$3.20 in tax revenue is generated
			   - State Chief Economist, Amy Baker

Every 76 visitors to the state supports 
one tourism job

In 2015, visitors to Florida spent $108.8 billion 
Generating $11.3 billion in state and local taxes 
(nearly 30% of total tax receipts) and supporting  
1.4 million Florida jobs

Visitors spent an average of 
$300 million per day in 2015

*per U.S. Travel Association

OUTCOMES FROM OTHER STATES WHO INCREASED 
PUBLIC FUNDING FOR TOURISM MARKETING



CAUTIONARY TALES

 REAL LIFE RESULTS OF CUTTING FUNDING

Every $1 cut from tourism budget 
cost $3.60 in lost tax revenue

Lost $600+ million in tax revenue 
from 2009 to 2014 

Since 2007, overseas visitors increased 
by 44% in the U.S., but only by 19% in 
Pennsylvania, allowing other states to 
take market share

18 years later, Colorado still hasn’t 
recovered market share

Tax receipts declined by $134 million 
from 1993 to 1997

With zero state support, 
Washington continues to fall behind

$1.4 billion lost in traveler spending 
within one year

Traveler spending in competing Montana 
grew 70% faster than in Washington

CO

WA

PA
Budget cut from $30 million 
to $7 million in 2009

Budget cut from $7 million 
to $0 in 2009

Budget cut from $12 million 
to $0 in 1993

with a 2 percent reduction in travel, Florida would LOSE:

$2.2B in travel spending

WHAT’S AT STAKE FOR FLORIDA

28,000
 Florida Jobs

$225M in tax revenue

*per U.S. Travel Association


